UDC: 338.48-6:7/8:004.738.5
https://doi.org/10.18485/akademac_sdt.2020.1.ch8

YTULAJ UHTEPHET CAAAPMKAJA HA O4J1YKY TYPUCTE O
NOCETU AECTUHALUWJE KYITYPHOI TYPUSMA

CaHgpa dpamuhanuH', BpaHucnas CaHYaHNH?

CaxeTak

KynTypa npeactaB/ba BaXaH efleMeHT TYpUCTUYKOr Npov3Bofda jefHe [e-
CTMHaumje, a Typr3am anapat NoAgMUPUBaba Pas3INUUTUX KYNTypHUX notpeba
Typucta. Besa kyntype m Typusma [ONPUHOCK MOAPLILKN CeKTopa KynType,
WHOBATMBHOCTY, KPEaTUBHOCTA, UMULIY AeCTUHaLUNnje 1 COLMjanHoj MOBE3aHOCTH
nsmehy TypucTa v NOKanHOr CTaHOBHUWTBA. Y AaHawme Bpeme Hemoryhe je
3amncnnT GyHKUMOHUCarbe Typr3ma 6e3 nHTepHeTa. MpefcTaBibambe KynTypHe
noHyde JecTvHauuje nyTem MHTEPHETa je BEeNMKM 13a30B U 3aXTeBa N3Y3eTHY
nocseheHocT. MpeameT ncTpaxknBarba OBOM pPafla UMHMW YyTULAj] MHTEPHET Caap-
»Kaja Ha oAnyky Typucte O AecTMHaUMju KynTypHor Typusma Kojy he nsabpatn.
Linmb nctpaxusarba je yTvuaj MHTEPHET CafpKaja Be3aHor 3a KYNTYPHU Typu3am
pecTvHaumje Ha Typucte M MoryhHoCTM npuBnayera TypucTa pAa nocete
JecTuHaumjy Ha OCHOBY MpernefaHor MHTepHET cafpkaja. Y nCTpaxunsamy
je yyectBoBano 165 ncnutaHrka Koju Cy NoceTunn Heky of AeCTUHauuvja Koje
ce 6aBe KynTypHUM TypusmMom Ha Teputopuju Penybnuke Cpbuje. Pesyntatn
NCTpaxrBarba MoKasyjy Aa BULIN HUBO KBaNNTETa MHTEPHET cafprkaja MO3UTUBHO
yTuye Aa Typucta ofabepe oppeheHy pecTvHauwjy KynTypHOr Typu3ma 3a
nyToBarbe M [a MVHTEPHET cappxaj y cmuciy edukacHoctn uHbopmaumja,
WHTEPaKTUBHOCTM N NPaKTUYHOCTN MMa 3Ha4ajHO MO3UTUBAH YTULLAj HAa Hamepe
TypucTa fa nocete gecTUHaunjy KynTypHOr Typu3ma.

KrbyuHe peum: KynTypHU Typusam, UHTEpPHEeT Caapaj, AecTnHaumja
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INFLUENCE OF INTERNET CONTENT
ON TOURISTS' DECISION TO VISIT
A CULTURAL TOURISM DESTINATION

Abstract

Culture is an important element of a destination tourist product, and tourism is
an apparatus for meeting the various cultural needs of tourists. The relationship
between culture and tourism contributes to the support of the cultural sector,
innovation, creativity, the image of the destination and the social connection
between tourists and the local population. Nowadays, it is impossible to imagine
the functioning of tourism without the Internet. Presenting the cultural offer
of the destination via the Internet is a great challenge and requires exceptional
commitment. The subject of research of this paper is the influence of Internet
content on the decision of the tourists about the destination of cultural tourism
they will choose. The aim of the research is to influence the internet content
on tourists related to the cultural tourism of the destination and the possibility
of attracting tourists to visit the destination based on the reviewed Internet
content. The research involved 165 respondents who visited one of the cultural
tourism destinations from the territory of the Republic of Serbia. The results of
the research show that a higher level of quality of Internet content has a positive
effect on tourists choosing a certain cultural tourism destination for travel and that
Internet content in terms of information efficiency, interactivity and practicality
has a significant positive impact on tourists’ intentions to visit cultural tourism
destination.

Keywords: cultural tourism, internet content, destination

yBO[A

Typusam npepfcTaB/ba OefnaTHOCT Koja ce UHTEH3UBHO OCnaka Ha uHbop-
Maumje, Ma pa3Boj AecTMHauuja CBe BuUle 3aBUcKM of MoryhHoctu npaherba
W npunarohbaBarba caBpeMeHVM TpeHpoBMMa U Op3om apanTupamwy U
CNoco6HOCTVMMA Bnajiakba HOBUM TexHonorvjama. VIHTepHeT cagpaj Typusmy
npyxa pasnnuute MapKeTUHLLKE MOrogHOCTM U TapreTMpaHo NOCoBake Koje
3HayajHo yTnye Ha ognyke Typucta. CaBpemeHu TYprUCTX CBOje MYTOBaHEe NoYnby
OTBapameM MHTEPHET CTPaHMLa Be3aHMX 3a aTpaKTMBHA MeCTa 1 NoTeHumjanHe
pectuHaumje. lMpoydyaBarbeM HUXOBOM cafpxaja pobujajy nHbopmauuvje o
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AeCTMHaUMj1, CMeLWTajHUM KanauuTeTiMa, BPCTW NpeBo3a Kojom Mory fohu ao
AecTVHauuje, aTPaKTMBHOCTMMA Y MeCTMMa KOje TOKOM NyToBaka Tpeba noceTnTn
Kako 61 fOXKMBIbaj U UCKYCTBO GUIN YNOTMNYHEHM.

OcHOBY KynTypHOT Typu3Ma YMHN 3af10BOJbetbe NoTpeba TypucTa Aa nocete
KyNTYPHU NOKANNUTET, yYeCTBYjy Y KyNTYPHOj akTUBHOCTM 1 JOXMBE ayTeHTUYHO
1 He3abopaBHO MCKYCTBO. LLmpoka naneta pasnnMunTMX akTMBHOCTA OBE BPCTe
TypM3Ma YMHM Aa ce TYPUCTU Ha CBaKoj AecTuMHaumjn ocehajy gobpoaowno u
NoXesbHO Of, CTPaHe NTOKaNHUX 3ajegHnLa.

MonynapHOCT KynTypHOr Typu3ma ce cBe Buwe nosehaBa 1 werose crone
pacTa npemallyjy CBETCKM NpoceK. Y ToMe Momaky NepcoHann3oBaH Capp»aj,
KpaTKyu BUAEO CHMMUM KOjU MNpUKasyjy peanHoCT KYNTypHUX fAecTuHauwuja,
VHTEPAKTMBHM CHUMUM W BUPTYyenHa CTBApHOCT. CBM OHM 3HauyajHO Merajy
AocCafallbe cxBaTarbe Typu3ma. 3rognHey rogmny ce nosehasa 6poj He3aBNCHUX
WHTEePHEeT CajToBa BE3aHWUX 3a KYNTYPHM Typr3aM Koju Npy»Kajy caBeTe TypucTnma,
npe 1y TOKy NyToBaha, y3 MOryhHoOCT ocTaB/barba MHdopMaLmja O MCKYCTBUMA U
AOXWMBJbajMa caAecTUHaumje. TypucTn Kopucte mane unpomMoTrBHe Nybnmkaymje
Kako 6y npukynunm nHpopmaumje o cneunduyHUM KynTypHUM floKauumjama, na
WHTEPHEeT cafprkaj mocTaje CBe KBAaNUTETHW)jIU, BU3YENTHUjU N aTPaKTUBHMjW. MINak,
TYPUCTU He Xefe caMo fa NpuKynbajy nHopmauuje, seh xene fa octase CBOja
NCKYCTBa W AOXNMBIbaje ca KyNnTypHUX AecTUHauuja y Buay 6norosa, BNOrosa u
APYrnx BpCTa KPaTKNX BUAEO CHMMAKA, 3anaarba 1 KomeHTapa.

AHannM3oM MHTEPHET cafpXaja n TPeHAO0BA, CerMeHTaLnjoM TPXMLWTA, Npa-
herbeM xerba 1 notpeba TypurcTa (HOBe reHepaLmje TYpucTa Cy YCKO NoBe3aHe ca
TEXHOJOTMjOM M MHTEPHETOM), Kao 1 CXBaTakbeM Koje cy nHpopMmaLmje npecyHe 3a
TypucTe (Kako 61 ce Hanpasno edprKacaH MaPKETUHLLKM anaT), y3 KOHTUHYMPaHO
ynopehuBame ca KOHKYPEHUMjOM 1 aHann30M HUXOBUX MOCTOBHUX KOPakKa,
npepyseha Koja ce 6aBe KyNTYpHVM TYPU3MOM, a M YMTaBe AecTrHaLuje KynTypHor
TYpU13Ma, MOTY YHanpeauTy CBOj NOJIOXaj Ha TYPUCTUYKO]j Manu CBeTa 1 ofpeanTn
6ynyhe npaBsue pacta n pa3Boja. Pa3Boj 1 yHanpeberbe KBanuteTa MHTEPHET
capprkaja Koju ce 6aBu KyNTYpPHUM TYPU3MOM 1 AeCTUHAUMjMa KynTypHOT Typr3ma
npeacTaB/bajy Kibyy AndepeHumjaumje gecTnHaumje y OGHOCY Ha KOHKypeHTe.
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MNPEMEAQ TUTEPATYPE

KyntypHu typnsam

Kyntypa je CyWTUHCKN acneKkT APYLTBEHOr MnocTojakba M passoja. PasHu
N3ymn, ovyBare M MPOMOLMja BEKOBHE KyNnTypHe OallTUHe Cy He3amerbuBM
KaTanusatopu pas3Boja gectuHauuje (Sancanin & Dramicanin, 2019). KyntypHu
Typr3am O3HayaBa KpeTarbe JbyAu Koje je Y3pOKOBaHO KyNTYPHUM aTpaKkuumjama,
C HaMepOM caKyn/bara HOBUX MHbOPMALIMja U UCKYyCTaBa Kako 61 3a10BO/bUIN
CBOje KynTypHe noTpebe (Richards, 1999), 3a YMETHUUYKIM W KYITYPHUM Typama,
nyToBarbMMa Ha pectuBane n gpyre KyntypHe gorahaje, obrnackom cnomeHmKa
N UCTOPUjCKNX MeCTa, MyToBakMMa pagn ymeTHocTu unm xogodawha (WTO, 2079).

KynTypHu Typu3am je npeno3HaT Kao 04 pKMBU 06K TypU3Ma KOju OMaxe y
pereHepauumju ypbaHux cpeiviHa, OuyBatby Y MPOMOLIMU HALMOHATHNX KYITYPHMX
6aWTuHa 1 Tpaguumje, y ocurypaBaky 60sber cTaHgapha CpefyrHe Ha Kojoj ce
pa3suja (Dumond et al,, 2007). KynTypHu Typurizam urpa BeNvKy ynory y yKynHum
TYPUCTUUYKMM KpeTarbuma. OH nomaxe npu gepuHncary KynTypHor Hacneha u
KyNnTypHe Tpaguuuje jeaHe TypuctTuyKke agectmHaumje. KyntypHa 6awtnHa je Beoma
BaXHa, jep Moxe Npusyhu Typucte 13 pasnuumTnx Kyntypa un penurnja (Munsters,
2004). Kpo3 nocete TypUCTUYKOj AeCTUHAUMjU, KyNnTypHU Typucta oceha n suan
KynTypHa 6oratcTBa Kpo3 pasrfefjatbe apXUTEKTOHCKUX rpaheBrHa, myseja,
NCTOPUjCKNX FpafioBa KOju OAWLWY CMOMEHUYKMM M TPagUUMOHANHUM OYXOM
(Russo, 2002).

PaznnumTy HauMHmM XMBOTa, NoTpebe 1 HaBUKe NPOM3BOAE pasNnunUTe Kyn-
TYpHe CTUNOBE 1 MeTOEe HUXOBOT 33[l0BObea (Leask, 2010). MprmapHa notpeba
Aa Ce NoceTn KynTypHa AecTMHauMja 3af0BosbaBa NoTpeby TypucTe Aa yyecTByje y
KyNTYPHOM »KVBOTY NTOKanuTeTa Koju je MoCeTMo Ha HauurH WTo nocehyje nsnoxobe,
decTuBane, KoHUepTe, My3eje, CTOMEHKKe U cTopujcka mecta (Richards, 2005). 3a
cneumjanvsoBaHe KynTypHe TYpucTe KynTypa MMa NprYMapHU 3Havaj, a KynTypHe
aKTMBHOCTW HajCHaXXHWjKU yTuuUaj Ha mn3bop pectuHaumje. CBpxa HUXOBOT
nyTOBakba je noceTa fecTuHauuje, y notpebu 3a pasymeBarbeM KynType npoctopa
Unu NoKanuTeTa UM noTpara 3a ogpehHeHoM BPCTOM YMeTHOCTU. TypucTu ce y
JecTHaumje KynTypHOr Typr3ma npusiavye mMatepujanHiM U HemaTepujanHum
aTPaKTUBHOCTUMA, OK TYPUCTUMA HaKOH 6opaBKa Ha AeCTMHaLUMju oCTaje camo
HeMaTepujanHo UcKycTBo (Angley et al., 2014).

KynTypHn Typusam 3HameHUTOCTMMa W MaHudecTauumjama, OyXoM W
BUTanHoWRy NprBnaun TypucTe 1 Ha Taj HAUYVMH JOHOCU AecTuHauMjama BpojHe
6eHeduTe: nobosblare n3rneda v UMMLIA rPaaa, Nojavyare NPeno3HaT/bMBOCTY
rpafja Ha CBETCKOj KyNnTypHOj KapTu, yHanpehere KynTypHOr pas3Boja, pa3Boj
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KynTypHor (maHundectaumoHor) Typusma, KynTypHy pereHepauujy (Puki¢ &
Todorovi¢, 2008). EnemeHTM yno3HaBarba 1 OTKPYBaka rpaja umajy usyseTHy yap
3a noceTtuoue. HoBMHe, NCKYCTBO 1 JOXKMB/bAjy KOje CaBpeMeHN TYPUCTU TPaxe
Hanase cey ecTMHaumjama KynTypHor Typusma.

Mpouec goHoWEewa oa/lyKa

Mpouec goHOLWeHa ofnyKa O NYyTOBakY je MHOIO C/IOXKEHMj Of npoueca of-
nyymBaha o MmatepujanHum gobpuma (Park et al., 2013), Tako fa NocToju BeNUKK
6pOoj TEOPUjCKNX MOAENA O NPOLIECY AOHOLEHA OAJIyKe O AeCTUHALMjU NyTOBakba
(Kotler & Keller, 2017, Kardes et al, 2011). Opabup HajnorogHuje aecTuHauwje,
HauvHa NyToBakba M CMeLUTaja je npouec Koju Tpowu Bpeme un Tpyg (Hsu et al.,
2012). Kako ce mbyan cee Buwe GOKycMpajy Ha KBanuteT TYPUCTUYKOT NCKYCTBa,
TpaXkHba 3a OTBOPEHVM MHbOPMaLmjama y Typr3my nocTtaje uHteHsusHa (Wu et al.,
2014). Ognyka o ofgnacky Ha nNyToBarbe MPONCTMYE U3 XKerbe TypUCTe 3a MOCeTOM
oppebheHe fecTuHaLmje, 0OAMOPOM, aBaHTYPOM WS PA3OHOLOM (Zivkovi¢ & Brdar,
2018). MNpouec goHowemwa odslyke O AeCTMHAUMjXU MyTOBakba MpUKasaH je Ha

cnvgm 1.
Cnuka 1. lNMpouec goHOoLWEHa OANYKe O AeCTUHALMjU NyTOBaka

Opnyke TypucTe:
- MPeTXO/JHO NCKYCTBO
- Ctun xuBoTa

- Npumarba —
- Crapoct
MapkeTuHr - BpegHocHu cuctem
Bapujabne s
} Ceect 0
| N [leCTUHaumjn
| ;
AdekTnBHe Mpedepenumje
acoumjaumje fypucre o N
fecTrHaumju
I
v
Hamepa pa ce
noceTu AectuHaumja
CutyaumoHe

acoumjaunje
136op

M3Bop: Woodside, A., Lysonski, S. (1989). A General Model Of Traveler Destination Choice.
Journal of Travel Research, 27, p. 11.
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Mako motuBaumja nokpehe Ha akuujy 1 BOoAU OO 33aJ0BOSberba NoTpebda,
npeunsHuju ¢untep unsbopa je npedepeHumja Typucte. lNpedepeHunje cy
cneumdunyHMje o MOTMBA M NpPUKasyjy ce Kpo3 To rae Typucta nyTyje v Wwra Ha
nectrHaunjy pagm (Smith et al, 2010). Og n3y3eTHe je BaXKHOCTU [la Ce Ko npoLeca
LOHOLWeHa ofnyke npenosHajy T3B. MUKPo MomeHTu (Yoo et al, 2010). Mpsun
MOMEHaAT je T3B. dreaming da3a Kag Typucta 6upa gectuHauujy 3a ogmMop, NoTom
cnepu nnaHnpame: TyprcTa 3Ha ecTuHauujy, anv Tpeba fa nsabpe xoten n octane
AaKTMBHOCTW Ha AeCTMHaLUuju, 3aTM fonasu ynopehusare LeHa Ha pasnnumtim
CajTOBUMa N pe3epBuCarbe CMellTaja U Ha Kpajy, NoKanHO npeTpaXuBare Ha
CaMoj gecTrHaumju: Kyga otvhn, WTa cBe BUAETU 1 JOXKUBETU, KOMe ce 06paTuTn
y NIOKanHoj cpeauHn sa obrnasak gectuHaumje u cnnuo (Law et al., 2009).

Y paHalwme Bpeme, Hajgehu 6poj TypucTa ce okpehe HTEpHETY y NOTpasu 3a
nHPopmaLmjama Koje My Nomaky NpunKom [OHOLWEHa OAJIyKe O AeCTUHALMjK
nyToBama (Petan, 2008). Online npernefn 3acHOBaHM Cy Ha npodunma TypucTa
N mbrxoBUM yTBpheHum npedepeHumjama 1 cacTaBHU cy geo dbopmynncarba
npedepeHumja 1 yTruaja Ha 6yayhe pesepsauuje (Baka, 2016). Uctpaxusaroe je
nokasarso fia ce oko 95% TypucTa y cBeTy MHbopmuLLe NyTem MHTepHeTa, oKo 93%
TypucTta nocehyje web cajtoBe y by NpeTpakuBarba TYPUCTUYKNX AeCTUHaLWja
(Mamaghani, 2009). Y uniby MUHMMM3UPaHkba HECUTYPHOCTU NpUnKom online
npeTpakuBama, TYPUCTY Ce CBE BULLIE OC/aHbajy Ha MPenopyKe ApYrux KOPUCHNKa
pagv curypHumjer JoHoLeHha KoHauHe oaslyke Yy Kojy fecTuHaumjy he otnytoBatu
(Thao & Swierczek, 2008). lNpema pe3yntaTuma NCTpPaXxKuBaka Koje cy cnposenu Liu
& Park (2015) 83% TypucTa KOPUCTU MHTEPHET y dasu nNnaHparba NyToBaha, npe
KOHAUYHO JOHeTe ofnyke. Y TYPUCTUUKOM KOHTEKCTY, Mpernopyke Typucta nytem
Tripadvisor-a, Booking.com-a, yTnuy Ha opfiyke opyrux nyTH/WKa O PasfivunuTMm
acneKTMMa HUXOBMX MYTOBaAHa, HMP. M300p TYPUCTUYKE AeCTUHALN]jE, CMELUTaj U
aTpakuuje 3a nocety (Pantano et al., 2017). be3 063u1pa WTO Cy HEKM NCTPaXrBayun
yKasanu fia Cy MHOTV Npernegu naXHu unn ga cy npetepaHo Nos3uUTUBHU UK
HeraTMBHW, TYPUCTU Nepunnmnpajy online npernege Kao noysgaHujy of capgpaja
Koju Mpy»ajy 3BaHn4YHe web cTpaHuue gectuHauuje (Fotis at al., 2012).

BpojHu nHTepHeT anatu omoryhunu cy 6pke fOHOLWEHe OANlyKe TypucTe o
AeCTUHaLUMjy NyTOBakba, Ha Taj HAUUH LITO Cy ONaKLuanyu NpucTyn nHpopmaumnjama
N pesepBucame CMeluTaja, aBUOHCKNX KapaTa 1 Apyrux TypucTuuknx ycnyra (De
Carlos et al, 2015). Jowno je n po cBe wupe ynoTpebe pasHoBpcHUX SolLoMo
(Social-Location-Mobile based applications) annukauuja Koje cy TypucTMma
onakuiane npouec goHolwera oanyke (Kim & Connolly, 2012). KnnjeHtn mory ga
opnabepy oHe aTpnbyTe 1 HaUMH NyTOBaHa KOju HIMa oAroBapajy, a nnatdopme
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(annukayuje) he aytomaTckm Ha 6a3m yHeTUX KpuTepujyma dopmupaTii MapLuyTy
M npuKasatu ogroBapajyhe mHbopmauuje o noTeHUUWjanHUM AecTUHauujama
3a NyToBake UM Ha Taj HauuH nomohu TypucTn n ybp3aTn foHOLWEeHe OANlyKe O
AecTvHaunju nyToBama.

YTuuaj nHrepHer cagpikaja

Pa3Boj nHbopmMaLMoHMX TeXHOMOrMja OCTBapyje n3y3eTaH yTuuaj Ha CBaKo-
LHEBHW XMBOT CaBpeMEHOr YoBeKa. YnpaBo 3axBasbyjyhn Tome noBesnBae jby-
AW NOCTano je jefHOCTaBHO M 6p30, a MHPOPMaLMje Nako AOCTYMHE Y BEIMKUM
KonmunHama. YjefHo je pasmeHa nHopmaumja namehy noHyme u Tpaxmwe y
TYpU13My noyena fia ce OfBuja HTepPaKTUBHO Y peanHom BpemeHy (Chung & Buhalis,
2008). NHTepHeT y3 MynTumMeanjanHn cagprkaj npy»a MoryhHOCT NOKPMBEHOCTM
y LenoM CBEeTY M BaXHO CpefcTBO Mpomouuje 1 JucTpubyumje TYpUCTUYKNX
npouseofa, oCHocHo ycnyra (Rodriguez Vazquez et al,, 2015).

MHowTBO MHPOPMaLMja, KOje je Ha pacnonaraky Ha UHTEPHeTY, omoryhasa
TypucTMMa fa camy Tparajy 3a Hajpa3HOBPCHUjUM MNOHyAamMa TYPUCTUYKUX
aectvHaunja (Eskelsen et al., 2009). ok ce WUHTEPHET, cam no cebu, ca cKopo
6ecnnaTHUM NPUCTYNOM 1 CTaHOAPAU30BAHUM TEXHUUYKUM 3HAHbEM HE MOXKe
CMaTpaTu U3BOPOM KOHKYPEHTCKe MpPedHOCTW, OHO LITO 3HaYajHO yTnye Ha
cTuarbe ucte, jecte online BUASbUBOCT, OOHOCHO MHbOpPMaLMje Koje ce Hanase
y BPXY NIMCTe pe3ynTaTa Ha npeTpaxnsaymma Npuankom npetpare TypUCTUYKNX
cappaja (Smithson, et al,, 2011).

CywTuHa Kopuwhera MHTEPHET CagpXaja je yCcrnocTaB/barbe OfHOCA U KO-
MyHUKaLuje n3amehy Typucta Koju cy KopucTunm ycnyre v npomn3soge gecTnHauuje
N noTeHUMWjaHWX TypucTa. MHTepHeT cajtoBu nonyT Booking-a, Tripadvisor-a,
Expedia-e, Trivago-a, Airbnb-a jegHun cy op HajnoceheHmjux cajToBa Ha KojuMa
TYpUCTM Tpaxe WHPOpMaLuvje O NOTeHUMjanHMM JecTUHauujama. Ynopepo,
nHbopMaunje Npukynsbajy ca Facebook, Twitter, Instagram, Google +, Pinterest
HaJiora pasnMunTUX KOPUCHKKa y3 npaherbe 6noroea ca NnyToBarba. IHTEpHET Kao
nomnynapaH N3BOp 3a NpUKyrybare nHdopMaLmja 0 feCcTUHALMjU, AKTUBHOCTAMA,
NPUPOAHVM W aHTPOMOreHMM aTPaKTUBHOCTMMA, XOTeNMMa, PecTopaHuMma,
Kaduhuma, npyxa MoryRHOCT fa ce yTuye Ha NoTeHLUMjanHOT TYPUCTY NO3UTUBHO
unu HeratmeHo (Volo, 20710). Cnnka ofpeguwita U UCKYCTBO MyTHMKA Koju Cy
noceTnnyn gecTHaunjy Nrpajy KibyuHy ynory y ogjyum o Tome rage nytosatu (Li &
Wang, 2011; Choi et al., 2007). KOpUCHULM NHTEPHET CagpiKaja BULLE HUCY NAaCKBHU
npumaoun nHdopmaumja o gecTrHaumjama, OHY JaHac MOTYy ia KOMYHMLMPajy ca
ayTopuma Tix uHpopmaumja 1 ca gpyrum KopucHuumma nctux (Cao et al,, 2017).
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PasymeBarbe KakBe GeHeduTe AOHOCKM KBanuTeTaH M afleKBaTaH cafpaj,
jenaH je op Hajsehux n3a30Ba Ca KOjuM ce AecTrHaumje cyoyaBajy. Kpeatopu nH-
TepHeT cagprKaja Mopajy da pasymejy epeKTUBHOCT APYLUTBEHOT yMpeXkaBarba
pagu CcTruama NOBOSbHE MapKeTMHLUKE No3uuunje 1 nakwer KOMyHuumuparma ca
TYPUCTUMA. YKONMKO je MHTePHeT cafprkaj HeadeKBaTaH, HernpumepeH, HenoTnyH
UK pacnosia)xe HeTauHM nHGopmaunjama Typuctm hie ra saobuhn (Milano et al.
2011). Ja 6u NHTepHeT cagpaj nMao epeKkTa HeOMNXoAHO je aa 25-50% ctanHo
3anocsieHNx pagHrKa edprikacHO BOAM U yrpaB/ba KaMnarkbOM UHTEPHET CafpKaja
Koju npefcTaB/ba npedysehe y Typmsmy unu gectnHauwjy (Turner, 2012).

bp3a eBonyumja nHGOpMaLMOHMX TEXHONOMMja MOTMBULLE TypucTe Ja npe
caMe JOHeTe ofJlyKe O NMyTOBakby Nperneaajy Leo npoLec nyToBaha, a TYypuctmMa
Koju cy Beh 61 Ha TaKBOM Ny TOBakby Aia MOAESe CBOje YTUCKE 1 foXKIMBIbaje (Kipper
& Rampolla, 2013). Online nnatdopme Koje npyxajy nHdopmauuje o nokaymnjama
WHTEPECAHTHMM 3a pa3rfiefare, 0 CMeLITajy, pecTopaHuma, caobpahajy, 3ab6asu
W WOMWHIY MOpajy Aa oAp»aBajy axypHe 1 TauHe nHbopmaLmje o nonynapHUm
TYPUCTUUYKMM AecTUHaumMjaMa 1 [a Npy»Kajy KoprucHe TypucTuyke nHpopmauumje
Koje cy y cknapy ca npedepeHuumjama Typuctuma (Xiaolongetal.,, 2016). Ha npumep,
cucTem nog HasmeoM PlanTour KOPUCTM NPUCTYN ayTOMATCKOT MilaHUpara Kako
6U reHepricao BrLeHEBHM MNNaH Ca HajpeneBaHTHUjM TaykaMa HTepecoBarba
y Hekoj AecTuHauumju Koja ce nocehyje. Cuctem npukynsba nHbopmauuje o
KOPUCHMUMMA U TaukaMa WHTepecoBaha, a 3aTMM KOPWCTU ayTOMaTU30BaHU
nnaHep koju dopmupa KBanuTeTHe TYPUCTUYKE MNNaHoBe Ha 6asn oueHa
KOPWCHMKA Ha APYLITBEHUM Mpexkama. Kopuctu ce MHTeNNreHTHN CUCTEM KOju
KOMOVHyje reHepmcaHO 3Hame ca ePpuKaCHUM ayToOMaTM30BaHVMM TeXHMKama
(Cenamor et al, 2017). Cneunjanu3oBaHn 6norosu npyxajy 6ecnnatHe web
npocTope npegysehuma y umby nnacmaHa TYpUCTUYKKX NOHYAa 1 omoryhasajy
online noceTvouMa fa NpeHecy CBOja jeAUHCTBEHA NCKYCTBA M [OXKMBJbaje ca
nyToBatba. bnorosu cy feo online 3ajegHuue, Kojy YMHe rpyne nocetunaua Koje
UMajy 3ajefHNuYKa MHTEpecoBama M pa3metbyjy UCKycTBa nytemM ¢opyma mnu
chat-a (Sigala et al, 2007).

NHTepHeT cagpxaj Mma cneunduyHy KapakTepuUcCTuKy, a To je moryhHocT
KOHCTAHTHOI Membatba M npunarohaBarba, Na je onTummM3aumja nNpeTpaxmBaya
HeonxodaH anaT Koju noma)e nobosbluakby BUA/BUBOCTU CTPaHWLE jeaHe
TypucTnuke pectuHaunje (Terrelonge, 2011). Ha Taj HauMH pecTUHaumja Moxe
npuByhy noTeHumjanHe TypurcTe Aa je nocete. MMobanHa TypucTUyKa NHAYCTPUja
ce Kpehe y npaBuy MakcumanHor kopuwherba MHTEPHET cagpXkaja Kako 6u
npomoBucasna cBojy NoHyay. YMmpexaBare nHbopmaLmja nyTem MHTEpHETa pacTte
BE/IKOM 6P3MHOM, Ma je HEOMXOAHO [a ce TYPUCTUUKE AeCTUHaUMje npunaroge
Kako 6u ycniene.
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METOAOJIOTNJA

Av3sajHuparbe yNUTHUKa N NpeIMMNHAPHO TecTupame

3a notpebe uctpaxnsarwa GoOpMMpaH je YNUTHUK Koju ce cacToju U3 ABa
pena. MpBy peo obyxBaTa Aemorpadcke KapakTepucTviKke, 6poj myToBarba Yy
LecTUHaunje KynTypHor Typusma, u3Bop nHdopmMaumja o wrMa U yyecTanocT
Kopuwhera 1 BPCTY MHTEPHET cafpaja Be3aHWX 3a KynTypHU Typusam. Opyru
Je0 YyNUTHUKA je rNaBHU [Je0 LeNOKYMHOr WCTpaXkuBarba. YNUTHUK CafprKu
nuTarba Be3aHa 3a MHTEPHeT Ccafprkaj Be3aH 3a KyNTypHU Typu3am 1 Opflyke
TypuCTa O JecTuHauuju 3a nyToBake, npunaroheH je Ha ocHoBy noctojeher
YMUTHMKa Koju cy KoHcTpyucanu Cao, Yu &Tian (2017). YeTnpn cTaBke mepe
Hamepy TypucTe da JOHece OANyKy Be3aHO 3a AecCTuMHauujy nyToBama, a 25
CTaBKM Mepe KapaKTepPUCTUKE NHTEPHET Caiprkaja BE3aHOT 3a KYNTYPHM Typur3aM.
HaBeneHe cTaBke cy nogerbeHe y 8 nogkaTteropmja: MoKpPUBEHOCT (3 nutama),
VHTEPAKTMBHOCT (3 nuTarba), Ae/bUBOCT (3 nuTama), NOBE3aHOCT (3 nuTama),
KBanuTeT (3 nuTama), MPaKTMYHOCT (3 NUTama), TPaHCNApeHTHOCT nHdopMaLmja
(3 nuTara) n epukacHoCcT nHPopmaumja (4 nutara). IcnUTHULUKM Cy CBOj CTaB
n3pakaBanm oueHom opf 1-5, rae je 1- anconyTHO Hecnarake, a 5- anconyTHo
cnarame. YNUTHUK cy nonykasanu online, a ycnos je 610 fa cy noceTunv HeKy
ol AecTUHauuja Koje ce 6aBe KyNnTypHUM TYpuU3MOM Ha TepuTopuju Penybnuke
Cpbunije.

MNpenumnHapHo TecTupame crnposefeHo je 2018. rogvHe, Ha Y30pKy of
92 ncnutaHrKa (MCTpakuBarbe je AenioM mM3BefdeHo online, a AenomM y IMYHOM
KOHTaKTYy Ca UcnutaHuumma), o Kojux je 85 6uno sanugHo, na je saxeha crtona
opgrosopa 92,39%. Pesyntatm ucnuMtMBarba NOy3gaHOCTM nporpama SPSS 21
nokasyjy fa UesloKynaH YNUTHMK MMa BWCOKY mnoy3gaHoct, Cronbach Alpha
KoedbunumjeHT mM3Hocn 0.922. HakoH Tora dopmaTvpaH je KOHauyaH YNUTHUK Yy
e/IeKTPOHCKOj bopmu.

Cenekuywuja y3opKa u npuKkyn/bare nogaraka

WcTpaxknBarbe je cnpoBefeHo TOKOM jyna v aBrycta 2020. roguHe. O yKynHoO
200 ucnuTaHrKa Koju Cy MOCeTUNW HeKy AecTUHauwnjy KynTypHOr Typusma y
Cpbuiju je 3aTpaxkeHO Aa NonyHe YNUTHWK. YNUTHUK je nonyHno 171 ncnutaHmk
(85,5%). Op Tor 6pO0ja YyKYnHo je 6uno BanugHo 165 ynuTHMKa, WTo je 96,49%.
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Jemorpadcke KapaKTePUCTUKE UCMUTAHKKA NPUKa3aHe cy y Tabenu 1.

Ta6ena 1. lemorpadcka CTpyKTypa CNUTaHUKA

Oemorpadcke . .
KapaKTepucTmke Kareropwmja OpekBeHUnja MpoueHaTt
Mywikn 56 33,94%
Mon
MeHckn 109 66,06%
18-20 rognHa 9 5,45%
21-30 roguHa 64 38,79%
CrapocHa 31-40 roguiHa 26 15,76%
CTpyKTYypa 41-50 rovHa 34 20,61%
51-60 roguHa 18 10,91%
Buwe og 60 roanHa 14 8,48%
Cpegtba WwKona 40 24,24%
Buwa/cTpykoBHa wKona 22 13,33%
OGpasosHa Bucoka wkona/dakyntet 65 39,39%
CTPYKTypa
MacTtep/maructapcke ctyavje 35 21,21%
[okTopcke cTyguje 3 1,82%

MN3Bop: Obpapa aytopa
Bbpoj nyToBama y fecTuHaumje KynTypHOr Typu3ma, n3Bop uHbopmaumja o

AecTUHaLMjaMa 1 BPCTa 1 yyecTanocT Kopuiuherba MHTEPHET caapiKaja Hanasu ce
y Tabenu 2.
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Ta6ena 2. bpoj nyToBara, M3BOP MHPOPMaLMja 1 yyecTanocT Kopuwherwa u BpcTa

WHTEPHET cagprKaja

Bapumja6ne Karteropuja OpekBeHuyunja | MpoueHar
. JegHom 72 43,64%
bpoj nyToBara
TOKOM roguHe 2-5nyTa 75 45,45%
y AecTUHaunjy
KynTypHoOr Buwe op net nyTa 12 7,27%
Typusma
P He nyTyjem 6 3,64%
Mpenopyka npujatesba, 23 13,94%
no3HaHuKa 1 pogobuHe
Wssop n (cajroBu
nHpopmavuja o HTEPHETY {ca) ’ 102 61,82%
AecTuHaumjama OPYLUTBEHE Mpexe, 610roBu)
KyNTypHOF Typuctunuka areHumja n 23 13,94%
Typusma Typoneparep
bpowype n npocnekTn 17 10,30%
JeqHOM AHEBHO 86 52,12%
Yuecranocr
kopuwhetba JegHoM HepnerbHO 42 25,45%
mrrepugr JegHOM meceyHo 23 13,94%
capp»aja BesaHor
Aa KynTypHe Hekonvko nyTa roguiumbe 9 5,45%
AecTuHauvje
Hukaga 5 3,03%
JINYUHO NCKYCTBO NpeaxoaHUX 37 22 42%
nyTHUKA
NHpopmaLmje o LeHama 21 12,73%
Bpcra mHTepHeT TypucTtnuke Boguye n mane 22 13,33%
cappxaja 3HayvajHe nokanuTeTe Koje 57 16,36%
KOjy TypucTn Tpeba noceTnTn
npeTpaxyjy CMewTaj 31 18,79%
OkonHa MecTa u nHdopmaumje 18 10,91%
0 caobpahajy
MecTa 3a 3a6aBy 9 5,45%

M3Bop: obpaga ayTopa
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PE3YJITATU UCTPAXKUBAHA

PesyntaT KopenauuoHe aHanuse m3mehy opniyke Typucte o AecTuMHauumjn
nyToBara 1 8 GpakTopa Koju NpeAcTaB/bajy KapakTepUCTUKE NHTEPHET cafprKaja
Hanase ce y Tabenu 3. Ognyka TypucTe 0 AecTrHaumju nyToBaka 1 ocam dakTopa
WHTEPHET caprkaja umajy no3ntueHe Kopenaumje (p<0.01): ksanuTtet (r=0.673),
edpukacHoct nHpopmauymja (r=0.603), nHTepakTMBHOCT (r=0.595), NnpakTNYHOCT
(r=0.565), nokpueeHocT (r=0.532), perbmBocT (r=0.478), noBe3aHoCT (r=0.431) n
TpaHCcnapeHTHOCT MHbopmaLmja (r=0.398).

Ta6ena 3. KopanaynoHa aHanusa

1 2 3 4 5 6 7 8 9

Opnyka Typucre

1 | o pecTuHayujn 1
nyToBama

2 |lokpuBeHoct 0.532 1

3 | UuTepakTuBHOCT 0.595| 0.482 1

4 | lemusoct 0.478| 0.303| 0.436 1

5 |MoBe3aHocT 0.431| 0.317| 0451 0432 1

6 | KBanuter 0.673| 0.254| 0.444| 0.440| 0.505 1

7 |Mpaktnunocr 0.565| 0.331| 0.399| 0.361| 0.434| 0.458 1

g | IpancnapenTHoct 0398| 0323| 0405| 0332| 0521| 0372| 0410 1
uHpopmaumja

9 E¢“Kac"o“, 0.603| 0.404| 0.502| 0.430| 0.446| 0.531| 0.492| 0.399 1
uHdopmaumja

p<0.01

M3Bop: obpaga ayTopa

Y unsby garbe aHanvse ogHoca n3Mehy KapaKTepucTiKa MHTEPHET cagprkaja
1 opnlyKe TypucTe O AecTUHaUmju nyToBara KopuiwheHa je BuWeCTpyKa perpe-
CMOHa aHanu3a, rae 8 KapakTepUCTKA MHTEPHET cafprKaja NpeacTaBbajy Hesa-
BUCHE Bapwjabne, a oanyka TypucTe 3aBUCHY Bapujabny. Tabena 4. nokasyje
pe3ynTaTe perpecrioHe aHanmse.
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Ta6ena 4. PerpecnoHa aHanvsa

B R Adjust R? P
Keanuter 0.288 0.741 0.539 0.000
VIHTepakTUBHOCT 0.209 0.723 0.515 0.000
EdukacHocT nndopmaumja 0.254 0.736 0.535 0.005
[TpakTnyHoCT 0.123 0.712 0.498 0.010
MokpuBeHoCT 0.085 0.698 0.465 0.000

M3Bop: obpaga aytopa

Pe3syntatn nokasyjy ga Kog 5 of yKynHo 8 KapakTepucTika noctoju No3nTuBHa
M 3HayajHa MOBE3aHOCT, WTO 3HaUM Ja TUX 5 KapaKTepucTuKa (KBanuTeT, NHTe-
PaKTUBHOCT, edprKacHoCT MHbopMaLmja, NMPaAKTUUYHOCT U MOKPUBEHOCT) MO3U-
TUBHO Aenyjy Ha ofnyKy TypucTe O AeCTMHaUWju NyToBara, AOK KOA TPU Ka-
paKTepurcTuKe (0eSbMBOCT, MOBE3aHOCT, TPAaHCMapeHTHOCT MHdopMaLmja) Koedu-
LMjeHT perpecunje Huje 3HavajaH.

ANCKYCUJA

WHTepHeT cappikaj urpa cBe BakHWjy ynory Kao m3Bop nHbopmauuvja 3a
Typucte (Xiang & Ulrike, 2010). Jerberbe fOXMBIbaja NyTEM UHTEPHET cafip»Kaja ce
jaBrba Kao BpefiHa MHTepaKkLumja ApYLUTBEHE U eMOLMOHaNHE NoAPLUKE 1 Kao BakaH
n3Bop nHbopmaLmja 3a JOHOLWeHe oasiyka 0 oamopy (Munar & Steen-Jacobsen,
2014). Cee Behe ocnarbare Ha MHTEPHET Kao U3BOP MHPopMaUmja NPUINKOM
[OHOLIEeHa OANTyKa O TYPUCTUYKMM NyTOBakbIMa, CTBapa NnoTpeby ncrpaxneama
MHPopMaLMja Koje ce Hanase Ha UHTEPHETY 1 HIXOBUX KapakTepuctuka (Sparks
& Browning, 2011).

WNHTepHeT cagpxajy TYPUCTUYKMX OecTMHauMja ce 3HauyajHO PasnuvKyjy y
CMUCTY je3NYKUX KapaKTepuUCTMKa, CEMaHTUYKMUX KapakTepuctmKka, ocehaja,
pejTVHIa, KOPUCHOCTY, Kao 1 ogHoca nmehy oBux ocobuHa (Xiang et al,, 2017)
W Ha pasnuyMTe HauvHe YTWYy Ha TYpUCTe NMPUINKOM [OHOLEHa OAJIyKe O
LEeCTUHALUNjY KyNTypHOT Typur3ma.

HeratviBHU KOMeHTapu, OfHOCHO HeraTUBHE KapaKTEPUCTMKE M Henoy3aa-
HOCT UHTEPHEeT cafprkaja YMHe KOMMMeTaH yTncak o AeCTUHaLMNjU HeraTuBHUM,
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LOK MO3UTMBHY NOACTMYY noTpeby n nosehasajy Hamepy TypucTe Aa pe3epBuLly
nyTtoBatbe (Torres, 2017). JenHa op cee Behux ynotpeba v KOpPUCTU UHTEPHET
cajpXaja ornefa ce y aHra)koBakby CTBAapHMX W MOTEHUMjanHUX noceTmnaua
(Romolini et al, 2020). AHraxxoBarbe KnujeHaTa, kako 61 npomoBucanu ogpeheny
fecTHaunjy, onakLlasa yTuLaj KapakTepucTKka MHTEPHET cagpkaja 1 npmsBnayn
Typucte (Harrigan, et al, 2017). IHTepHET cappikaj Koju je reHepncao TypucTa
npeacTaBiba BaXkaH HOBY MHbOPMaLMOHU Meanj 3a Apyre, NoTeHLWjanHe TypucTe
TOKOM UYMTABOT XMBOTHOT LMKyca KynoBuHe, TpaHchopMuiLyhrt HaUMH Ha Koju
noceTroum npouemyjy, bvpajy AecTuHaumje KynTypHOr Typr3ma 1 fene NCKycTea
0 0BOj BpcTu Typusma (Yueetal., 2017).

WNHTepHeT cappaj Be3aH 3a KYNTypHU Typr3aM OAUrpao je KibyuHy ynory y
MapKeTUHTIY AecTMHaLWja, a hKX0BO 6P30 Wrpere TPaHCPOPMMCaNo je HaUNH Ha
Koju ce npucTyna nHpopmaumjama Kako yTunuy Ha Typucte (Pantano et al,, 2014).
Typuctn mory npuctynut oBuM MHboOpMaLMjama Kako 61 onakwanu npouec
JoHowema oanyka. OBe mHdopmauuvje cy OOCTYNHE Ha MPEXU N reHepuLly
T3B. omeopeHe nodamke (Pantano, et al.,, 2017). VIHTepHeT cafp»kaj Wupn cBoje
MOryRHOCTM npyXarbem pasHoBpCHOr nopTtdonuvja yrpaheHux annvkauwmja
Kako 61 3agoBos/bUnM notpebe KOPUCHMKA 3a HOBUM UcKycTBMMa (Tung et al,
2014), ykmbyuyjyhi KomeHTape o NpoLIMM NCKYCTBMMA 1 Npenopyke 3a byayhe
pe3sepBauuje (Turban et al., 2015). OBakBe KapakTepUCTMKE MHTEPHET CappKaja
NO3UTUBHO YTUYY Ha OANYKY TYPUCTe O feCTUHauuju nytoBara (Pirroli, 2016).

O yTnuajy nHTepHeTa 1 HEroBor cafpaja Ha NoHallare 1 oanyKy Typucta
nctpaxusanu cy Tierney (2000) n Buhalis & Licata (2002) koju cy pownu o
WCTOr 3aK/byyKa: KapakKTepucTuKe WHTEPHET cafpikaja MMajy 3HayajaH yTuuaj
Ha noHawame 1 oanyke Typucte. Valdez (2012) y cBOM ucTpaxusamwy nUcnutyje
yTuuaj Hypertext-a Kao enemeHTa WHTEpHeT cagpXaja Ha OfJlyKy TypucTa u
[0ona3un OO 3aK/byyka Aa MocToju No3nTMBHa NoBe3aHocT. Yu (2013) HaBoau Tpwu
O6UTHE KapaKTepUCTMKe MHTEPHET capprkaja: UHTEPAKTVBHW, MyNITUMEAWjanHN ©
XUNEPTEKCT, KOjy pasnunKyje KOHLUENT UHTEePHEeT cagprKaja of TpagnuMoHanHuX 1
HOBWX MeAKja 1 JONPUHOCK NaKLLEM CHaNaXKehy TYprCTa U OpXKeM NpoHanaxxehy
HeonxoHMX WHPopMaumja. ¥ cBom wmcTpaxueamy Jiao et al. (2013) HaBoge
LA KapaKTepucTKe MHTEPHET cajpKaja Kao LWTO cy KBanuteT, eprKacHOCT n
TPaHCMAPEHTHOCT UMajy Hajsehn yTuLaj Ha TypucTe, a Cao et. Al (2017) gownu cy
[0 pe3ynTaTa Koju Cce ycarnaliasajy ca pesynraTrma OBOr paja.
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3AKJbYYAK

Benuka konnuuHa uHpopmaumja Koja je Ha pacnonararby nyTeM VHTEPHeT
cappxaja, omoryhaBa TypucTMa fa camMu Tparajy 3a WMHTepPeCaHTHUM OecTu-
HauvjaMa KynTypHOr TYpu3Ma, 3aHUM/bUBMM MeCTVMMa, MOBO/bHMM LieHama.
TypucTma BenuKM 3Hauvaj NpefcTaB/ba WCKYCTBO MOAE/bEHO HA WUHTEPHETY
of CTpaHe MyTHUKa Koju cy Beh mocetunu ogpeheHy gectuHauunjy KynTypHor
TYpY3Ma, OACeNN Y HEKOM XOTeny, MOCETUNN My3ej Ui ApYrin KyNTYPHN NOKanuteT
U KOPUCTUAK ycnyre Typuctuykor npegyseha. 36or cBakogHeBHOr HanpeTka
WHTEpHeTa, onasn [0 Metbatba 00M1Ka 1 KapaKTepucTuka HeroBor cajpaja,
KpeaTUBHMX Npoueca, MexaHn3ama gucTprbyumje n npomouuje kao 1 obpasaua
Jerberba TOr MHTEPHeT cagprkaja. IHTepHeT cagprkaju ciy»ke 3a npoHanaxeme
Beher 6poja TauHMX, NPELN3HUX, AXKYPUPAHUX MOAaTaKka O jeHOM MecTy. Tako
fa TypucTa 1 npe nyToBaka 3Ha LWITa MOXe fa, OYeKyje Ha fecTvHaumjy 1 ga
ONlaKLLIAHO, Ha OCHOBY JO6MjeHUX MHPOPMaLMja AoHece ofnyKy O AeCTUHauunju
nyToBama. Minak, c 063Mpom Ha HOBUTET TEME, UMHU Ce Aa je NMTepaTypa OCKyaHa
N OBaj paj cyrepuile HeonxoAHOCT Aybrber npoydyaBarba ynotpebe UHTEpPHET
cagpikaja y KynTypHOM Typur3my, paau npusnaderba seher 6poja Typucta.

Y baHalhe Bpeme KOoMMaHuje Koje ce 6aBe KyNTypHUM Typu3MoM, Tpeba
[a obpaTe Makky Koja je TO MHPOPMaLMOHa TEXHONOMMja U KakBe Cy HeHe
Kapaktepuctuke Koje he npusyhu WTO BuLe TypuCTa, Koje annukauuvje Tpeba
KOPUCTUTU K KakBe MOryhHOCTM MOHYAUTW MOTEHLUMja/IHUM MOCEeTMOLMMA.
JectuHaumje KynTypHor Typusma npeo Tpeba fa nctpaxe notpebe Typucta u
KaKBO UCKYCTBO OHU XeJfle Aa AOXKMUBE, 3aTMM fia Cnopy4de TexHonorujy Koja he
Hajbosbe NCNYHUTU HIXOBE Xesbe, LWTO he onakwaTty npouec JOHOLEeHa OAJTyKa.
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Ta6ena ca nsjaBama no nogKareropmjama

Opnyka Typucre
1 | o gecTuHauujn
nyToBama

YBek Tparam 3a nHdomaurjama o KynTypHOM Typu3amy Ha
NHTEpHeTY

NHTepHeT cagprkaj je NpBum n3Bop MHbopMaLmja Kaga
TpaXkMM nofdaTke O KyNTYPHOM Typr3my

CmaTpam fa je kopuwhetrbe UHTEPHET cafjpKaja 3a feberbe
1 pa3meHy UHGopMaLnja 0 KyNTypHOM TYpr3My KOPUCHO

HacTtaBrhy Aa KOpPVCTVM MHTEPHET Cappaj 3a MPOoHanasak
MHPOpPMaLMja O KyNTypPHOM Typ3my

2 |lMokpusBeHocT

AKTVIBHO y4ecTByjeM y fiesbetby Pa3finunTor MHTepHeT
cafip’kaja Be3aHor 3a KylTypHU Typu3am

He mory ga 3amucnvm ga gaH nposegem 6e3 kopuiuhera
NHTEPHETA y CBPXY Tpaxetba MHOpMaLmja O KynTypHOM
Typu3smy

MprxsaTam NO3UB NpwjaTesba fa pa3meryjemMmo nHpopmau-
je 1 3aHMM/BUBOCTY MYTEM MHTEPHETA O KYNTYPHOM TYpU3My

3 |WHTepakTuBHOCT

Bonum fa KOpUCTM MHTEPHET Kako 61X KOMyHULMpao/na
ca JbyAIMa Ha TeMy KynTypHOT Typusma

KoprcTUM MHTEPHET BP/IO YECTO 1 OCTBaPYjeM MHOLLTBO
KOHTaKaTa Be3aHo 3a KyNnTypHU Typur3am

3ajoBOsbaH/Ha CaM BUCOKOM UHTEPAKTUBHOLWNY MHTepHET
cajpkaja Ha Temy KynTypHOr Typriama

4 | DemuBoCT

KopurcTm nHTepHeT cappikaj kKako 6ux nogenvo/na
ocehatba 1 JOXKMBIbaje Be3aHe 3a KyNTypHU Typr3am

BehuHa fbygun KOpUCTY MHTEPHET CaapKaj Kako 6u
pa3mesbrBanv UCKYCTBa 1 AOXKMB/baje Be3aHe 3a KyNTypHM
Typu3am

Kenum fla KOPUCTUM UHTEPHET cafpXaj Kako bux genno/na
nHdopmaLmje y 6uno Koje Bpeme, Ha 6110 KOM MecTy

5 |[MoBe3aHoCT

WNHTepHeT cagprkaj My omoryhasa fJOCTYNHOCT LUIMPOKOM
cnekTpy MHOPMaLMja O KynTypHOM Typr3my

Moryhe je npoHahun ocobe Koje Bosie UCTe CTBapU Be3aHe 3a
KyNTYPHMW TypU3am nyTem UHTEPHETa

Mory ce noBe3aTtu ca HajpeneBaHTHUjUM MHPOPMaLMjama O
KyNTYPHOM TypM3My MyTem MHTEPHeTa
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LLTO je uHTEpHET cagp»kaj O KynTypHOM Typu3My
KBanMTETHWju1, CNpemaH/Ha cam a OfBOj/ M BuLLE BPEMEHA
Kako 6ux npoyuuno/na nHpopmarmje

Mmam BuLe Bosbe fia nocehyjem MHTEpHeT cagpaj o

6 |KBanuter .
KynTypHOM TYpU13MYy, aKo je KBanuteTaH

LLTo je nHTepHeT capp»aj 0 KyNTypHOM TypuU3smy
KBaNIMTETHMjW, CNPemaH/Ha cam a npenopyymm
npujaterbuma

JNakoha Kopuwhera UHTEPHET cagprkaja Be3aHor 3a
KynTypHU Typu3am, nosehasa Moje Kopuwherbe ncror

Nakww npuctyn nibopmaumjama o KynTypHoM Typusmy
7 |NpakTnyHoCT nosehaBa Moj 6poj noceTa MHTEPHET cagpKaja

MoryhHocT 24-oBHor npuctyna nHbopmaymjama o
KyNnTypHOM Typu3my, noBehasa moje kopuwherbe MHTEpPHET
cagpraja

NHdopmaLmje o KynTypHOM Typr3My CY Ha MHTEPHETY
TpaHCnapeHTHe

TpaHcnapeHTHOCT |Pa3nor 3alTo KOPUCTUM UHTEPHET cagprKaje je AOCTYMHOCT
nHdopmauymja nHdopMaLmja 0 KynTypHOM Typur3my

LTo je Beha TpaHcnapaHTHOCT nHOPMaLMja O KynTypHOM
TYpU3My, BULLE KOPUCTUM MHTEPHET CafipXaj

Kana nobujem penesaHTHe nHGopMaLmje o KyNTypHOM
TYpU13My Ha OCHOBY MHTEPHET cafpXaja, To nosehasa
MOje pa3ymeBatbe KyNTYypHOr TYPUCTUYKOr Mpon3Boda
JecTnHauuje

Mosxe ce ywTeneTn MHOro BpemeHa kopucteh nHTepHeTt
Cafip>Kaj Be3aH 3a KyNTypHU Typu3am

EdekacHocT
nHdopmauuja Moxe ce ylwTeaeTm MHOro HOBLA, BPEMEHa U eHepruje

1 ybp3ahe ce npoLec JoHOLeHa OATyKe O feCTUHALU)A
nyToBatba, KopucTehy MHTEPHET cafipKaj Be3aH 3a KyNTypHH
Typrizam

Mwucnum pa je cutyaumja Be3aHa 3a KynTypHU Typu3am y
BENUNKOj Mepy y cKnagy ca nHbopmaumjama Koje npeseHTyje
NHTEPHET caap»aj
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