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Cultural Identity of Adolescents in 
Serbia in the Digital Environment1

Introduction

Psychologically, a human being develops throughout life. In 
certain periods of life, the development of heightened intensity is 
more important for the creation or reorganization of a psychic be-
ing – its basic traits and basic psychic structure (Ćurčić, 2004). The 
last such period in a person's life is adolescence, during which chil-
dren are transformed into physically, psychologically, emotionally, 
cognitively, and socially adults. Most developmental psychology 
schools agree that adolescence spans the age of 12 to 25. 

Adolescence is a process that leads to a change in many aspects 
of the adolescent's inner world, as well as the adolescent's correla-
tion with the environment. In order to achieve autonomy and form 
one's own identity, the adolescent begins the process of psycho-
logical separation from the parent. She seeks emotional support 
and a sense of belonging among peers and partners (Vranješević, 
2004). Identification, which is one of the key needs and tasks in 
adolescence, involves the processes of separation, differentiation, 

1	 Some segments of this paper are contained in a doctoral dissertation 
entitled: “Media Literacy in Secondary Education: An Incentive for 
Critical Thinking of Adolescents in Serbia at the Beginning of the 21st 
Century” (Faculty of Dramatic Arts, University of Arts, Belgrade).
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subjectification, and new identifications. Increasing parental in-
dependence and final separation, the adolescent will come to af-
ter desidealizing his parents' infantile performances. From this 
process, there will be a need for new identifications with objects 
outside the family, most often peers or celebrities from the music 
world2, to a lesser extent sports.

The cultural identity of a social group is seen in the science of 
culture as a form of collective consciousness, feelings, and behavior, 
which show belonging to a community (Leslie, 1970; Avramović, 
2006). The complexity of the meaning of the term "cultural identity 
of adolescents" includes all the symbols and meanings that deter-
mine the belonging of that social group to the wider community 
and that distinguish them, or make them similar, from other groups 
in that community. The structural elements of each cultural identity 
are objective indicators and their subjective experience (Avramović, 
2006: 22).

Digital culture is a phenomenon that is historically condi-
tioned, primarily in response to the calculation and encryption of 
messages in World War II, and later modern capitalism, informa-
tion technology innovation and technological science discourses 
on information and systems, avant-garde artistic practices and 
countercultural utopianism, critical theory and philosophy (Gere, 
2008). Considering the position that adolescents occupy in digital 
culture is interesting and scientifically provocative due to the strong 
interaction between factors – on the one hand, young people, which 
significantly influence the formation of new cultural values, and on 
the other hand information and communication technologies and 
media that largely determine cultural a cross-section of the current 

2	 The type of music the adolescent listens to refers to his inner state 
and the psychodynamics of the adolescent development process. The 
philosophy of musical direction, or genre, reveals what the adolescent 
is looking for a solution and meaning for – punk suggests punctuality, 
inner distraction and aggression, alternatives to depressing disinvest-
ment of the object world due to lack of narcissistic expectations, local 
pop music city records to narcissistic culture, the need to leave an im-
pression of untouchability, beauty, power, as well as putting the outside, 
object world, in the function of one’s own mirror (Ćurčić, 2004).
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epoch. The peculiarities of one social group will influence the direc-
tion of the development of culture and its values ​​more than in the 
earlier epochs of evolution. Are adolescents less courageous today, 
more pragmatic, and passive than they were fifty years ago? To 
what extent is the cultural identity of adolescents at the beginning 
of the 21st century determined by the mediacentric environment 
and rapid technological advancement in the digital age? Through 
theoretical consideration and empirical research on adolescents, we 
will endeavor to provide answers to the questions raised, pointing 
to the key points of determining the cultural identity of adolescents 
in Serbia at the beginning of the 21st century. 

The essential problem in understanding the cultural identity 
of adolescents is in the way of interpreting the patterns of actual-
ization of adolescents over time – their habits, features of the lan-
guage they use (sociolect), values they believe in and nurture, which 
are substitutes for the myths of their distant ancestors. Changes 
in the media, conditioned by new information and communication 
technologies, have also changed the way of thinking about oneself 
and the current social reality. The aim of this theoretical consider-
ation and analysis of the results of the conducted empirical research 
is to determine the attitude of adolescents towards the media, 
to single out the media that young people use the most today, to 
determine the way they actualize themselves in the environment 
through the media. Given the fact that their attitude towards the 
media can be viewed as the collective consciousness of a social 
group, as a pattern-based behavior, we conclude that adolescents' 
attitudes toward the media, how they use them, and the channels 
through which they communicate are a relevant indicator of their 
cultural identity.

Adolescents in Serbia at the beginning  
of the 21st century

Expectations from adolescents to fit into established roles 
imposed by adults, appropriate to the cultural context of their 
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parents 'and teachers' growing up, interpreting adolescents 'pur-
suit of meaning and autonomy as rebelliousness3, destructing and 
disorienting adolescents, lead to widening the gap between ado-
lescents’ inner and outer realities. As a result, more and more psy-
chology schools are seeing the only correct direction for thinking 
about adolescents by shifting to the adolescents’ point of view and 
appreciating their approach to changing reality. This line of think-
ing leads us to wonder how much today's adolescents are striving 
to change. In the mediacentric world, technologies are both social 
and cultural tools. With their help, today’s adolescents introduce 
themselves and establish new communication rituals. 

At the beginning of the 21st century, the perception of one's 
own being and reality for adolescents was, more than before, in-
direct knowledge, established through the mediation of media 
constructs. Dealing with questions that encourage and reveal psy-
chological growth: Who Am I? What is the world around me? What 
is its meaning?, leads to responses significantly conditioned by the 
perception of the continuous series of simulacrums that make up 
adolescents’ everyday lives. In a period such as adolescence, the 
call for insight into one’s own being and its correlation with the 
world has greater significance and special significance, since all 
three questions are asked for the first time in life. Curčić notes 
that the basic task of adolescents in such a contradictory and tu-
multuous period is often to survive only, while finding meaning 
is possible only later, in post-adolescence – “until then there is 

3	 At the root of the rebel phenomenon is the archetype of the bowman, 
the one who brings light and through it takes the people out of the 
darkness (the underworld). He boldly fights authority. From the same 
archetype will develop the Babylonian god Zuu, who fell to Earth in the 
form of a fiery flying snake, Egyptian serpent god Setu, the father of 
lightning, who also fell to Earth, Prometheus, a titan of Greek mythol-
ogy, who rebelled against the gods and stole fire them to give it to the 
people, Lucifer, a biblical fallen angel, a renegade from God, etc. Carl 
G. Jung interprets man’s notions of the good works of renegade gods as 
a symbol of the relativity of morality. Describing the nature of butler 
as a double, Jung points out that “paradox is one of the fundamental 
qualities of the unconscious and its contents” (Jung, 1987: 72–73).
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only wandering and a chaotic and highly variable illusion, at best 
just a fickle idea of meaning their own existence and life” (Ćurčić, 
2004: 11).

Adolescents today are born in the late 90s and early 2000s. 
Growing up in Serbia from the late 90s to the present implies 
certain specificities that have determined the social context and 
influenced the peculiarities of the development of many factors 
– family, school, environment, adopted value system, relation to 
the future, personal and collective identity, etc. NATO bombing 
of Serbia in 1999, years of isolation, decades of political and eco-
nomic crisis, continuous migration of the population, changing the 
socio-political borders of the country and its name, the departure 
of socialists and the arrival of Democrats in power, unmet citizens’ 
expectations, the assassination of the Prime Minister, resignation 
and loss of faith and will for change, denial of citizens’ freedom and 
rights, restoration and strengthening of totalitarianism, media cri-
ses, several incomplete primary education reforms, and secondary 
education reform initiated, as well as all other specifics of Serbian 
social reality, created a unique social context of the heritage and 
environment of today’s adolescents. 

With adolescents in other countries of Western civilization, 
they are joined by common age characteristics and commonplaces 
of a current cultural and historical moment – consumer society, 
globalization and mediation, information overflow, which led to 
diminished or, Baudrillard, lost will to act (Bodrijar/Baudrillard, 
1991). They are locally determined by their dissatisfaction with 
the existing order, but also by the lack of hope that anything in 
society will change, confusion, anxiety, and passivity, with many 
desiring to continue living abroad after high school or college4. 
This context is increasingly complemented by the diminished 

4	 The insight was derived as the conclusion of the author from teaching 
practice during the course 2017/2018. and 2018/2019. with adolescents 
in the Fifth Belgrade Grammar School, through teaching literature of 
realism and existentialism, where a comparative approach to the social 
contrast of the literary work was applied to the current social reality. 
The above conclusion was reached by the open-ended interview method 
and by comparative analysis.
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functionality of the parental role, that is, the overall dysfunction 
of the family5.

High school students are “the age group most affected by the 
educational and social situation” (Pavlović-Babić et al., 2001: 206). 
Societies that are in turmoil, such as ours from the late 20th cen-
tury to the present, are far from the desirable environment for 
adolescent inner reality. Fearing the effects of the inappropriate 
social environment for adolescents in Serbia, writer and critic Teofil 
Pančić paints a powerful message: "Do not be a direct replicant of 
all that junk you grew up with!" (Pančić in Vranješević, 2004: 168).

The impact of adverse social context on adolescents in Serbia 
can be significantly diminished by encouraging critical thinking, 
primarily about media content, that is, by developing media literacy.

In the digital culture of the early 21st century, selfie photogra-
phy is an archive of the personal perception of one's own being, the 
explicit and implicit self-representation of the adolescent, a media 
construct that meets the humble need for the aesthetic. For ado-
lescents, selfie is a mimetic reflection of the unconscious pursuit of 
self. The selfie photos of today's adolescents show the play that oth-
ers want to adopt about them. The results of the published study on 
adolescents in Serbia indicate the pronounced presence of narcis-
sistic culture and technologies in the everyday life of adolescents6.

5	 The diminished functionality of parents in this context is reflected in 
the poorly and poorly spent time with adolescents, the material com-
pensation for lack of attention and conversation, the replacement of 
roles in the parent-child relationship, the devaluation of parents by 
adolescents, leading to increasing vulnerability and also adolescent 
violence, as well as strengthening the need for power, above all economic 
and social (Vranješević, 2004).

6	 The study was conducted on a sample of 60 adolescents aged 17 and 18, 
students of Fifth Belgrade High School, in 2016. The aim of the study 
was to determine the presence of the aesthetic being (homo aestheti-
cus) of today’s adolescents. The results showed that the understanding 
of aesthetics in the examined adolescents is present, but changed in 
comparison with earlier epochs. Today’s young homo aestheticus creates 
his own identity against the backdrop of the digital platform and views 
himself as an aesthetic construct. A significant number of young people 
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The social environment offers adolescents the objects and 
patterns of behavior, value systems, and moral norms, that is, pat-
terns of relating to the world. Social patterns and objects adapt 
to the inner and individualize, becoming an integral part of the 
adolescent's inner reality. At the same time, the individualities of 
each individual's inner world are projected into social reality and 
adjusted to the external (“socializing”), so it is difficult to say who 
is more affected by it: adolescents to society or adolescent society 
(Tadić, 2004: 164). Paradoxically to the development of informa-
tion technologies, the processes of “socialization” give way to pro-
cesses of individualization, which in the more educated part of the 
adolescent social group reach the level of ultra-individualism and 
narcissism (Gauchet, 2002).

The impact of media on adolescents

The power of the media lies in the fact that the media are 
creators of social and individual reality. Media can give importance 
to ordinary people and ordinary events, and influence the creation 
of social history. The world of digital media is the world of today's 
adolescents. Therefore, it is important to view simulacrums from 
their environment, media content, and messages whose dialectic 
orbits between existing traditional knowledge and the growing 
capabilities of new media and information technology as a valu-
able vault of stimulants to encourage their critical thinking. At 
the same time, by looking at the media positioning of their social 
group at a particular historical moment, adolescents can recognize 
the expectations that the community has set for them. Learning 
about media literacy will provide them with critical autonomy and 
enable them to master the skills needed for lifelong learning in an 
ever-changing world.

Media impact research involves experiments and surveys 
that generate quantitative data to find out how exposure to media 

satisfy the need for beautiful viewing of others’ selfies, as well as the 
production and viewing of their own, which represents an altered object 
reality, qualified among adolescents as “aesthetic” (Kecman, 2017).
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content influences thinking and action (Gunter, 2008; Sundar, 
2009). Why is research into the impact of media on adolescents 
important? Observing the youth and exploring the impact of the 
media on them enables one to see the direction of social move-
ments in the future.

Exploring the phenomenon of learning from the media and 
taking a critical stance on violence in media content, Gunter points 
out the complexity of the process itself:

There are several stages in the cognitive processing of media 
violence. Viewers need to be aware of its unfolding, understand 
its purpose in the broader context of the narrative, evaluate its 
role, purpose, and outcomes for participants, and absorb its de-
tails into one's own knowledge of society so that new behavioral 
events can be compared with other experiences as well as to be 
modified in the process. (Gunter, 2008: 1089)

In considering the impact of the media on the individual, Bry-
ant and Oliver conclude that the media do not exert a direct, im-
mediate influence. Second, the impact that media will exert on an 
individual depends on his or her motives for using media content 
(Bryant & Oliver, 2009). Ulla Carlsson points to two currents in 
public attitudes toward the impact of media on youth – one advo-
cating the diminishing power and expansion of the media industry 
and the other focused on media relations research (Carlsson et al., 
2008).

Considering the pluralism of attitudes regarding the impact of 
media on youth, Andy Ruddock concludes that the way young peo-
ple and the media are understood and studied influences the forma-
tion of researchers' attitudes. He believes that media researchers 
to some extent create the subject of their own analysis and that 
“it makes no sense for you to engage in discussion of youth media 
without considering and studying the subject as a cultural activity 
in itself “ (Ruddock, 2013: 19). How the connection between the 
media and the youth is described and established influences the 
image that young people build about themselves in society, as well 
as the historical moment they are a part of.
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To determine the political impact of media on adolescents, 
it is important to start with the way adolescents are presented in 
the media. This picture reveals the intentions of the establishment, 
the attitude towards the mutual relations of social groups within 
the community, but also the hidden fears, the attitude about the 
perspective and importance of young people for the development of 
society as a whole. At the same time, studies on youth subcultures 
point to the fact that young people in the West in the early 21st 
century made significant use of media resources to communicate 
their political ideas and connect with political like-minded people 
(Ruddock, 2013: 11).

Adolescents' presence in media content can be most noticeable 
in advertising and populist discourse during political campaigns. 
Media content in which adolescents have potentially inhibiting 
messages relate to alcoholism, drug addiction, violence, nutrition, 
materialistic values ​​of neoliberal consumer society, stereotypical 
representation of male and female bodies, racial, class, gender, and 
sexual identity.

Parents' concern about the inappropriate media content that 
adolescents come in contact with daily is an expression of adult 
anxiety caused by their inability to control children's access to the 
media (Denby, 1996, according to Hobbs, 1998). The controversy 
over the harmful impact of the media on young people has most 
often stemmed from the rise in cases of unacceptable adolescent 
behavior. 

Anderson defines media that may adversely affect adolescents 
as “problem areas”, identifying the following risk points of influ-
ence: alcoholism, drug addiction, violence, nutrition, materialistic 
perception, reporting bias, and stereotypical representation of the 
male and female body. racial, class, gender, and sexual identity 
(Anderson, 1983).

In the United States, adolescents' exposure to the media is 
viewed as a “risk factor” and media literacy in education as a “pro-
tective factor” (Hobbs, 1998). Renee Hobbs points to the results 
of a 1997 study by Austin and Johnson in the US, which shows 
that media literacy education can influence adolescents' behavior 
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in their decision to drink. On the other hand, a significant num-
ber of media theorists and teachers in the UK believe that media 
literacy can protect adolescents from the negative impact of media 
is superficial and based on poorly placed social research (Halloran 
and Jones, 1992).

In their view, axiom-based teaching methods that media lit-
eracy protects adolescents from media influence are ineffective in 
everyday life.

Hobbs also believes that in media education, students' tasks 
are dysfunctional if media literacy skills are at odds with media 
culture. Many teachers with whom she collaborated argued that 
students do not respond to the idea that they are helpless victims 
of media influence, who must be rescued from media manipulation 
(Hobbs, 1998). Buckingham stated several years earlier, pointing 
out that focusing on the negative impacts of the mass media ne-
glects the emotional engagement adolescents establish with the 
media. Instead of cynicism and superiority, Buckingham proposes 
well-conceived research and analysis, the results of which will pro-
vide adequate tools for educating children and adolescents about 
the media (Buckingham, 1993).

Media influence can only be understood in the context of 
the cultural setting and the historical moment in which it occurs. 
Therefore, we will look at the determination of media influence on 
adolescents in Serbia, as well as their media habits, in this vein, 
relying on the results of empirical research that we will present in 
the next section.

Media used by adolescents

According to a media message, today's adolescents relate with-
out distance, integrating it as part of themselves, which is why they 
are popularly referred to as “media integrators”, “generation Z”7, 
and “millennials”. According to the genealogical link to the new 

7	 This term means born from 1995 to the present.
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media, they are also “digital natives”8 – the internet is the entity 
of their existence. Language follows the pulse of culture, and the 
emerging vocabulary indicates the need for society to name per-
vasive phenomena whose presence has become a social constant.

Over the last two decades, research on the attitude of young 
people to the media has been conducted frequently in the last two 
decades. The results of a study in Australia show that adolescents 
spend a large number of hours with the media every day – about 
40 hours a week (Nettlefold, Williams, 2018) which means more 
than five hours a day. Approximately the same results are shown 
by research conducted in the United Kingdom (Buckingham, 2003) 
and the United States (Thoman, 2003).

Empirical studies in Serbia show no significant difference from 
the rest of the world. An empirical study conducted during 2018 
at the Fifth Belgrade Gymnasium aimed at identifying adolescents 
‘media habits has provided us with valuable insight into the place, 
importance and ways of consuming media in adolescents’ lives in 
Serbia. Below, we will highlight the research findings, analyze them 
through three structural sections of the questionnaire: adolescent 
media, adolescent media perception channels, and adolescent social 
media, and draw conclusions9.

8	 The term “digital natives” is first mentioned in the work “Digital Na-
tives, Digital Immigrants” by writer and software designer Marc Pren-
sky. Contrary to this term, Prenski uses the term “digital immigrants” 
to mean users of new media who, in addition to the primary traditional 
modes of communication and knowledge, have subsequently adopted 
modern tools, thus gaining the power of the digital platform (Prensky, 
2001).

9	 The survey was conducted on March 14 and 15, 2018 on the sample of 
60 subjects of the second grade (17 years) of the natural-mathematical 
classes of the Fifth Belgrade High School. The sample of subjects was 
matched by age, gender and experience (education and school success). 
A quantitative random cluster sample method, a questionnaire with 
numerical multiple choice variables, and a Likert scale were applied. 
Counts and percentages were applied when processing the data.
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Results of the study Media habits of adolescents

1. Adolescent media content

•	 media content consumed by adolescents daily is popular mu-
sic, which respondents either listen to using their headsets 
on a smartphone or watch music videos on Youtube – of the 
total sample of subjects listening to popular music 96% more 
than an hour a day, 3% less than an hour a day, 1% not listen-
ing;

•	 fiction series 68% of respondents watch more than an hour 
a day, in most of the Game of Thrones and Vikings TV series, 
11% of respondents watch TV series up to an hour a day, 21% 
of subjects do not watch series10;

•	 A significant percentage of respondents regularly watch 
movies – 86% of subjects sample at least one movie a week, 
12% watch at least one movie a day, 2% say they don't watch 
movies;

•	 Sports broadcasts daily, for more than an hour, are followed 
by 54% of the sample of subjects (out of the total number of 
respondents who monitor sports broadcasts, 82% are male), 
16% of respondents monitor occasional sports broadcasts, 
30% do not monitor sports broadcasts11;

•	 About 14% of the sample of subjects occasionally read daily 
newspapers, mostly male, intending to check the results of 
sporting events (respondents read daily newspapers exclu-
sively online), while 86% of the subjects did not read news-
papers at all;

10	 Epic fiction is the dominant movie genre in adolescents, which can be 
explained by their developmental psychological and emotional charac-
teristics (escape from reality into fiction, lack of objectivity in percep-
tion, adventurous attitude towards life, desire to conquer the unknown, 
moving the boundaries of knowledge, etc.).

11	 Respondents follow the daily newspapers exclusively in electronic form, 
via the Internet, on their smartphone or computer, which we found out 
in the discussion after the survey.
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•	 respondents consume less of the other program than other 
media (3% follow some religious program, 97% do not fol-
low% at all) and tabloids (1% read tabloids, 99% do not read 
tabloids), while 100% said they did not consume political 
weeklies;

•	 A negligible number of respondents read magazines (two 
male respondents read magazines on weapons, one respon-
dent reads “Politikin Zabavnik”).

2. Media Perception Channels

•	 The channel through which adolescents commonly perceive 
media content is the Internet12;

•	 Popular music, which has proven to be the dominant media 
content, is mostly adopted by adolescents via Youtube and 
selected playlists – 98%, while 2% listen to radio;

•	 In an open-ended interview, after conducting an empiri-
cal survey, the respondents agreed that television and radio 
were not included, but were monitoring television content 
(films and series) as well as radio (music) via video streaming 
platforms.

3. Social media used by adolescents

•	 WhatsApp is a favorite social media sample of the subjects 
(100% of respondents said they use it daily); 

•	 79% of Instagram followers out of the total;
•	 A Facebook profile has 76% of the total number of respon-

dents;
•	 Viber follows 32% of the sample of subjects.

To the open-interview question in the last structural section 
of the questionnaire – Why do communication youth choose WhatsApp 

12	 In the discussion after the survey, through open-ended interviews, we 
learned that respondents use the Internet on a daily basis through their 
smartphones, to a lesser extent, the computers they use when they are 
at home.
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up rather than Viber?, a sample of subjects provided the following 
answers13:

•	 “WhatsApp has a better interface”/ “WhatsApp has a nicer 
design”/ “Has better aesthetics”/“Has a nicer color”/ “It works 
more full while Viber is simpler, has less color”/“WhatsApp 
has nicer emoticons.”) 

•	 “I will not use the platform used by my parents.”
•	 “Because my company uses WhatsApp.”
•	 “WhatsApp can form a larger group than Viber.”
•	 “WhatsApp takes up less memory.”
•	 “Pictures sent from WhatsApp are better quality.”
•	 “WhatsApp is easier to use – there are no stickers or unneces-

sary items, only messages and pictures are sent.”
•	 “It's newer than Viber.”
•	 “It's faster and more efficient.”
•	 “It's modern.”
•	 “Viber is more childish, designed for children and the elderly, 

and WhatsApp is suitable for young people – it's more fun, 
more dynamic and has a wider range of emoticons.”14

4. Analysis of results and conclusions of research Media habits of 
adolescents

Given the relatively small sample of respondents (60 subjects 
of one high school), we will take a certain distance in the interpreta-
tion of the results. We hypothesize that a longitudinal study would 
provide useful valid results for determining the impact of cultural 
change on the adolescent-media relationship.

Research results show that a sample of subjects uses the media 
daily. The media contents that are most perceived by high school 

13	 The question is derived from the conclusion of the researcher (teacher) 
during many years of practice with students – adolescents most often 
communicate via WhatsApp.

14	 The view highlights the most repetitive answers.



135

Cultural Identity of Adolescents in Serbia in the Digital Environment

students are (sorted by the order of perception of the sample of 
respondents): popular music, movies, series, and sports. Reality 
programs and tabloids consume a negligible percentage of the 
sample of subjects as well as magazines. Respondents do not con-
sume political weeklies. The results of the research indicate that 
the habit of monitoring print media has not been established in 
young people.

Gender differentiation in responses was generally negligible, 
but it should be noted that male adolescents showed greater inter-
est in sports broadcasts and daily newspapers on portals.

The dominant channel through which adolescents perceive 
media content is the Internet. Respondents perceive media content 
through “video streaming” platforms, primarily through Youtube, 
which has proven to be the most popular Internet service for video 
publishing and monitoring among adolescents. The cause of this 
phenomenon is to be found in the fact that it enabled the monitor-
ing of media content using a smartphone, which qualified a sample 
of subjects in the discussion after surveying “the only subject with-
out which they could not imagine their own lives”.

The discussion following the empirical research provided us 
with a valuable conclusion: adolescents do not think about the 
types of media, but about media content. A significant portion of 
the sample of subjects watch multiple screens simultaneously – 
mostly monitoring content on a smartphone and tablet, or on a 
smartphone and computer, confirming to a significant extent the 
presence of “media multitasking”15. Anxiety has been a general 
feature of existence in Western civilization since the beginning of 
the 21st century.

15	 The term “media multitasking” means viewing multiple screens at a 
time. The term comes from the English terminology dictionary for 
business (multitask – performing multiple tasks at the same time), 
from which, in addition to the term “media”, it has been syntagmati-
cally expanded to include everyday speech as well as the terminology 
of science (psychology, sociology, etc.). https://www.globifylanguages.
com/business-english-vocabulary-multitask/. (Accessed: February 12, 
2019).

https://www.globifylanguages.com/business-english-vocabulary-multitask/
https://www.globifylanguages.com/business-english-vocabulary-multitask/
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We would like to point to another observation arising from the 
results of this research: the choice of a communication channel in 
adolescents in the early 21st century is an expression of rebellion. 
What used to be jargon, rock roll, punk, a new subculture is today 
a communication platform. With the emergence of the first social 
communities, the social stratification of languages ​​was also estab-
lished. At the beginning of the 21st century, there was a stratifica-
tion of communication channels by social groups – technological 
advances provided adolescents with an opportunity not to use the 
same communication channel as their parents, teachers, and other 
adult members of the community.

Listening to music through radios, turntables, cassette players, 
and 20th-century CD players have been replaced by audio percep-
tion via Youtube and selected playlists. This data points to the fact 
that adolescents in the early 21st century want to control and focus 
media content towards themselves, which is generally a feature of 
narcissistic culture from the beginning of the 21st century.

Traditional media programming strategies have been over-
come – adolescents show a need for media content that is acces-
sible, personalized, and emotionally engaging. Self-selected media 
stimuli irritate the field of predictable emotional responses, away 
from deeper reflection, so the possibility of intrapersonal commu-
nication is lost before it is even initiated. Leaving aside cognitive, 
expressive, and accumulative function, adolescents' language on 
social media has been reduced to the exchange of short, simplified 
notices, reduced communication. We expect that the changed way 
of communication, use of language, and perception of content 
from mediated reality will most affect literature as an art whose 
expressive tool is a language that implies an aesthetic component 
that “gives something more and something deeper”, Kaiser (Kaiser, 
1973).

In peer communication, adolescents use WhatsApp because it 
involves resources that meet their needs and, in turn, helps them 
maintain distance from adults. The semiotic system on WhatsApp 
is slightly different from the semiotic system on Viber – it is more 
picturesque, multicolored, and responds to adolescents' need to 
store more and more documents. The results indicate that young 
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people have a strong connection to the media, the contents of 
which they select, share, and store in their phones.

Conclusion

The cultural identity of adolescents encompasses all the sym-
bols and meanings that determine the belonging of that social 
group to the wider community, and that distinguish them, or make 
them similar, from other groups in that community. The attitude 
of adolescents towards the media, which occupy a very important 
place in their daily lives, can be seen as a reflection of the collec-
tive consciousness of a social group towards an important aspect 
of their self-actualization.

At the beginning of the 21st century, adolescents interact 
closely with the media daily, which determines the key points of 
their cultural identity. Theoretical consideration and analysis of 
the results of the empirical research helped us to determine which 
media content young people use the most today and in what way, 
as well as to identify social media that members of that social group 
use in interpersonal communication within and outside their group. 
We view these conclusions as important points for determining the 
cultural identity of adolescents in the digital age. 

Adolescents in Serbia today are acquainted with multimedia 
content from their earliest childhood. Because of this, their percep-
tion of reality is significantly different from their parents' percep-
tion of reality. With an active daily attitude towards the media, 
adolescents today encourage the global mediation of society. 

Media portray adolescents as conformist-oriented, facing su-
perficial entertainment and modern information technologies. 
The controversy about the harmful impact of the media on young 
people most often stems from the growing number of examples of 
unacceptable behavior of adolescents, that is, to link adolescents' 
media habits with their risky behavior. Focusing on the negative 
effects of media on adolescents neglects the emotional engagement 
that adolescents establish with the media. Instead of the superior 
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attitude coming from the world of adults (establishment, school, 
parents), as much well-conceived research on the correlation of 
adolescents and media content should be conducted, the results 
of which will provide insight into the world of adolescents, as well 
as adequate tools for developing their media literacy and critical 
thinking.

Epochs are changing, new technological products are replacing 
outdated ones, communication channels are evolving. The transi-
tion in digital culture has brought about changes in communication 
models. The results of the conducted research show that adoles-
cents in Serbia at the beginning of the 21st century need media 
content that is personalized and emotionally engaged. The domi-
nant channel through which adolescents perceive media content is 
the Internet – video streaming platforms, primarily Youtube. The 
results of the research show that adolescents need media content 
that is accessible, personalized, and emotionally engaged. Narcis-
sism, as a developmental feature of adolescence, is in line with the 
principles of the conformist society of the new millennium.

In the mediacentric world, technologies are both social and 
cultural tools. With their help, today's adolescents present them-
selves and establish communication rituals. The new epoch requires 
the ability to critically perceive powerful images of multimedia 
culture, to understand their meaning, to grasp clearly text and sub-
texts, as well as to develop a skill in communicating and producing 
media messages.

Determining the cultural identity of adolescents in the pres-
ent is important for insight into the determinants of the cultural 
identity of society in the future.
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Културни идентитет адолесцената у 
Србији у дигиталном окружењу

Циљ рада је разматрање утицаја друштвеног дигиталног 
контекста на културни идентитет младих, као и указивање на пра-
вац даљег развоја идентификованих колективних трансформа-
ција у друштву. Резултати теоријског разматрања и емпиријског 
истраживања указују на значајан утицај глобалне нарцистичке 
културе на културни идентитет адолесцената, њихову снажну 
интеракцију са дигиталним медијима, интенцију ка персонали-
зацији медија, присуство утврђених и шире прихваћених медиј-
ских навика, као и перцецију медијских садржаја путем раније 
усвојених канала перцепције. У емпиријском истраживању спро-
веденом 2018. године на узорку састављеном од ученика Пете 
београдске гимназије, примењени су метода квантитативног 
случајног узорка кластера, упитник са више избора и Ликертова 
скала. Закључци указују да су традиционалне стратегије медиј-
ског програмирања превазиђене – адолесценти показују потребу 
за медијским садржајем који је увек доступан, персонализован 
и емоционално ангажован. Резултати истраживања показују да 
адолесценти свакодневно користе медије, да је доминантан канал 
перцепције медијских садржаја Интернет, платформа за video 
streaming Youtube, који се показао као најпопуларнији за објављи-
вање и дељење медијских садржаја. Адолесценти у дигиталној 
интерперсоналној комуникацији углавном бирају апликацију 
WhatsApp, јер технолошки одговара на њихове потребе, истовре-
мено им омогућавајући да одрже дистанцу са одраслима, који 
исту апликацију користе у знатно мањој мери.

Кључне речи: културни идентитет, адолесценти, дигитални ме-
дији, медијски садржаји, медијске навике


